principle that there must be nothing in a really good
book which interferes with the attention of the
reader. Decorations which distract by drawing the
eye away from the text cannot be justified, except
in a work which ought to be so familiar to the user
that close attention to the print is unnecessary.

The Paris Horse met with instant appreciation
by an eager public, and they held the market for
more than a quarter of a century. New editions
came out at the rate of one a month. The list of
the recorded editions compiled by Hanns Bohatta
(Vienna, 1909) gives the titles of 170 issued for the
use of the Diocese of Paris between 1490 and 1500.
There must have been as many more with variant
sections specially printed for the provincial dio-
ceses. About 350 more are listed for the years 1500
to 1525. Signs of waning popularity begin to appear
in cruder borders designed in different styles. Even
the skill of GEOFROY TORY, whose first edition ap-
peared in 1525, could do no more than delay the in-
evitable change in taste. Their popularity fell off
just at the time when public interest in the funda-
mentals of religion was being stimulated.